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To supplement the activities described in the foregoing, we have developed some 
activities used to disseminate the project and contribute to its visibility.

Project logoa)	
The project partner entities agreed to come up with a corporative image for the 
project in the form of a logo to be used on all of the products from “Roma Youth 
- European Citizenship” and translated into six languages (Spanish, Romanian, 
Bulgarian, Slovakian, Czech and English).

Brochure and postersb)	
The brochure is the project’s “calling card”. We published an information bro-
chure for the project which was translated into 7 languages (Spanish, Romanian, 
Bulgarian, Slovakian, Czech, English and Romany). The same holds true for the 
Project’s presentation poster.

Websitec)	
Internet is the dissemination tool par excellence in the technological age of com-
munications. Hence, a website has been designed to furnish all of the information 
related to the project: http://www.gitanos.org/european_programmes/youth/

The Website is in English, the common language used by the “Roma Youth - Eu-
ropean Citizenship” partner countries.
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